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The Faculty of Business and Management consists of five Catego

departments, namely the Department of Management, the
Department of Marketing, the Department of Accounting
and Finance, the Department of Tourism Management
and the Department of Postgraduate Studies and Quality
Assurance. All the programmes focus on integrated theories
and practices to enhance multi-intelligence, leadership,
creativity and resilience through innovative teaching
methodologies reinforced by case studies and small group
discussions. The Faculty offers seven home-grown degrees
and seven diploma programmes. All the programmes have
been approved by the Malaysian Qualifications Agency
(MQA) and the Ministry of Higher Education.
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Association of Chartered Certified Accountants
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Chartered Institute of Management Accountants
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Institute of Chartered
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Diploma in Accountancy

it EIE

R3/0411/4/0115(A10799)08/29
Programme Duration: 2 Years 3 Months

Programme Introduction iff2/ 48

This programme is designed mainly for students who enjoy
solving accounting problems by applying the fundamental
theories and accounting methods. In this programme,
students are required to not only have specialised
knowledge in accounting, finance, auditing and taxation,
but also are expected to master management skills and the
legal aspects of businesses so as to optimise and support
their accounting knowledge.

WREFEER, SBENAEMBICTISIT A ERREITE
H, FEINMNEZESSTT. /. FIHRSHEINZ WA
R, FHEEEEEERES AR S EIRKIS R SHEN=
THRNR,

Courses iffg

Compulsory #&

Business Communication &5548
Business Law E%i%

Computer Applications &1
Fundamentals of Marketing E &t
Fundamentals of Management S12EHH
Microeconomics L&
Macroeconomics ZEE5
Statistics #it#UE

Quantitative Methods &%
Communicative English 3zfrsaiE

Core &

Accounting Information System SIHEE RS
Accounting Theory and Practice £iH18i655LH
Advanced Financial Accounting B&UE4t
Auditing &1t

Basic Costing EAmAZE

Business Finance El£st

Business Mathematics @l

Cost Accounting A&t

Company Law A&li%

Financial Accounting | I75%<it |

Financial Accounting Il 4551t 1

Intermediate Financial Accounting 4k IAS &1+
Management Accounting EI2<1t

Taxation | #5351

Taxation Il F55l1

Elective (Core) wi%i%(&
e Basic Chinese / Chinese /| EiEHZ /X

Elective (Open) (Select Any One) AFRE(& ((EB%E—FD
General English {@B35E

Consumer Behaviour jE#&175

Cross Cultural Management J&3714 &TE

Human Resource Management A& RETE
International Business EFr&I5%

International Finance Efr£H

International Marketing EFirE1HE

International Relations EfFxER

Introduction to Logistics Operations ¥iiizE &
Personal Finance M A%

Practical Training for Accounting Students £it%4
SCREES)I|

e Sales Management 4TS

MPU Courses iBIREE

Entry Requirements NZ2i&Hg

*  SPM/O-Level SRiIENBEXE/HFEEKFES: With
a minimum of 3 credits including Mathematics and
a pass in English 2 =#C&apll b, BiEHER, HA
ATERIEUS R

e UEC SskigIF&EyE: With a minimum of 3 credits
including Mathematics and a pass in English Z/0=%|B
Sl b, SEHER, FEEREREUSRIS

e  Certificate iE$: A certificate or its equivalent in a
related field with at least a CGPA of 2.0 #85&4TigA%E
PBeEEFH, ZOHRECGPA 2.0

e Others Hith: Other equivalent qualifications recognised
by the Malaysian Government Efth= D3raIE AT AN
NEiE==al]

*  English Competency requirement for International
Student EPFERIEREIEXK: IELTS 4.5 or TOEFL 550
or its equivalent #REHFH4.55 LA £, FFEEEED
5508klA b, SEMEEERD



Diploma in Business Administration

TRHEETIE
= Ju

R3/0419/4/0005(A5189)10/29

Programme Duration: 2 Years 3 Months

Programme Introduction iR/ 48

This programme emphasises both the theoretical aspects
as well as the practices of business administration.
Students will study business organisations, management
and the changing global environment in which they
operate, including the applied skills needed for a
successful career in the business industries.

THEERET I EaFRCIRT R SRS, R FESEERE
BRFEREEEEIE. &5, MR ANE FSHELES
Bi%. WRIESEAFEREZHNTRE MG SHIE L ETER
B8, THBEREIHEEE NG IR MEBOTARAIATR
ERENFEMmRIT,

Courses g2

Compulsory 2

Business Communication @&5541&
Business Finance mlls&t

Business Law m53i%

Business Research Methods @55 %
Computer Applications B8/ A
E-Commerce BE7%

Entrepreneurship gljil=

Financial Accounting | I#$5£it |
Financial Accounting Il T35t I
Fundamentals of Management &2t
Fundamentals of Marketing E4&t:
Information Technology {835
Microeconomics W&E%5
Macroeconomics Z=W&EFS
Management and Cost Accounting E12F A1t
Quantitative Methods E&75;%

Statistics #it#iE

Communicative English 3ZfrziE

Core *1&

Corporate Finance 1/gh&

Fundamentals of Business &g\l EaH

Human Resource Management A 1R RETE
International Business Efri55
Organisational Behaviour B35
Principles of Investment $2:& &N

Elective (Core) ifkisk(&
e Basic Chinese / Chinese /| E#tHZ /X

Elective (Open) (Select Any Two) AFRE(E ({BsRERL)
Consumer Behaviour JE#&E1T

Cross Cultural Management $&3714 &TE
International Finance Efr&mt

International Marketing Efra$H

International Relations EfF*&

Introduction to Logistics Operations ¥z & &1
Personal Finance M A%

Sales Management f4&E&1E

General English {@B35E

MPU Courses iBIRE

Entry Requirements \Z&EH&

e SPM SREIFHENE: With a minimum of any 3
credits E/D>=RICELLE

e UEC SF@mIHENE: With a minimum of any 3
credits Z/>=/BEgLA

e  Certificate iE$: A certificate or its equivalent in a
related field with at least a CGPA of 2.0 {8x41igHIES
HEEFH, EPHRISCGPA20

e Others Efth: Other equivalent qualifications recognised
by the Malaysian Government Bt DskFEIEATFIA
NEEFH

e English Competency requirement for International
Student EfFEREFEHEK: IELTS 5.0 or MUET Band
3.5 or its equivalent FEBEIH5535.08 A L, B 3skFEIE
FZ—onElit (MUET) 3.5%aild b, skEMREEEN



Diploma in Marketing
hiaEHET W E

R2/342/4/0135(A5807)06/25
Programme Duration: 2 Years 3 Months

Programme Introduction iff2/ 48

The Diploma in Marketing programme is designed to provide
students with a comprehensive understanding of the principles
and practices of marketing. This programme encompasses a
wide range of courses, including fundamentals of marketing,
consumer behaviour, e-commerce, international marketing,
marketing communications, sales management, and
marketing management. The Diploma in Marketing serves as
a solid foundation to further studies in various business and
marketing-related fields.Upon completion of the programme,
graduates will be well-prepared to pursue diverse career
opportunities in marketing, advertising, sales, and related
industries, or to continue their education at an advanced level.
M E I ER R EEAFERMN ISR It RS
EHIER, RS Z0E, SEmpEEEM. HHET .
FBFE5. EfrminElE. SHER HEEENEHEE &, ¥
ERFIEHE RIS HEIEXAISEMERER AR, LU IS
HINMERPAIR, SR IN BRI FEESMELA 5=
BRI |, ESEIRSCERY, Sohiffefa, Selld-rIEmin
B, &, HEEX T AERSEVAERAN S, SE ok
EERIEMIF T R,

Courses iffg

Compulsory w4

Business Communication @&5541@
Business Finance mll&mt

Business Law 5%

Business Research Methods @5 5i%
Computer Applications B/ 8
E-Commerce FBBFE5%

Entrepreneurship gljil=

Financial Accounting | 15341 |
Financial Accounting Il T4t I
Fundamentals of Management &2t
Information Technology E84K
Management and Cost Accounting B2 AT
Microeconomics &%
Macroeconomics MRS
Organisational Behaviour B4R17 9%
Quantitative Methods E&75;%

Statistics #it#uE

Communicative English ZZfrgsiE

Core *(&

e Consumer Behaviour jJHZ& TR

e Fundamentals of Marketing E5£t
e International Marketing EFrE%H

e Marketing Communication E5(&#%
e Marketing Management mizEHEER
L]

Sales Management $5&&18

Elective (Core) ifkiski&
e Basic Chinese / Chinese /| &t / Hx

Elective(Open) (Select Any Two) AFFiEE (1HEFR})

General English BA35E

Business Mathematics E\l#55

Cross Cultural Management Bzt 18
Grammar ESL ESLiEjx

Human Resource Management A &RIREE
International Business ERi55%

International Finance Efr&F

International Relations Efr*xz

Introduction to Logistics Operations ¥imizE &
Personal Finance A5

MPU Courses iBIREE

Entry Requirements NZ2i&Hg

* SPM BRFBIEHBIE: With a minimum of any 3
credits ZV>=RICELLL £

e UEC Bk@ETHEE: With a minimum of any 3
credits Z/>=RIBELAE

e Certificate iEf5: A certificate or its equivalent in a
related field with at least a CGPA of 2.0 #84RisifIiE+
HEEFH, EPRISCGPA20

e Others Efth: Other equivalent qualifications recognised
by the Malaysian Government Efth5Ss5kPaIVBATFIA
RIS H

e English Competency requirement for International
Student EIfFESEREHER: IELTS 5.0 or MUET Band
3.5 or its equivalent #BE 1555505k A £, ZSRFAT
5 —InBE M, (MUET) 3.5%akll £, sEMREERR



Diploma in Logistics Management

SR EETH L r{E£
s -5 \| |/
%lllb =] M
R3/840/4/0034(A7838)07/27

Programme Duration: 2 Years 3 Months

Programme Introduction iff2/ 48

The Diploma in Logistics Management offers a
comprehensive approach to the practices of supply chain
and logistics management. It encompasses essential areas
of study, including transportation, inventory management,
warehouse operations, and customer service, along
with the effective management of logistics activities.
The curriculum includes both classroom instruction and
practical industrial attachment, ensuring that students
gain hands-on experience in a real-world work setting.
This industrial training component fosters a deeper
understanding of the complexities and requirements of
logistics management. The programme boasts a team of
skilled educators and industry experts who guide students,
enriching their educational journey. Upon completion of
the programme, graduates will be positioned to thrive in
roles within industries such as transportation, warehousing,
distribution, inventory management, procurement, supply
chain coordination and related industries, or to continue
their education at an advanced level.
MREEE W ERERRER SR SRS N A E,
BiEEh. EFEE. CHEEETNEFRS, URBHHMRE
HEE, RENBEEREAFR TS, BRFEEETR
TEIMEIRSIERER, TRER, BRlAdTaERBiEh. ©
i, D8, EFEE. XE, HEEMEREXT SN AE
P, SrERRIE,

Courses ifig

Compulsory wM&

Business Communication &55748
Business Law #§%%i%

Computer Applications EE x5 B
E-Commerce EBE¥&E5%

Financial Accounting | 45541 |
Financial Accounting Il 4551t 1
Fundamentals of Management S12EH
Fundamentals of Marketing Zi5&4t,
Information Technology S8R
Microeconomics L&
Macroeconomics ZE 5
Quantitative Methods E£755%
Statistics #rit#iE

Communicative English 3zfrzaiE

Core &

Freight and Transport Management £5=fliz &8
International Business ER&E5%

Introduction to Logistics Operation #iizE@1T
Inventory Management EFE1E

Introduction to Transport ZBESiE

Logistics Management and Strategy i &STEFIELRE

Purchasing and Supply Management SRIGF0{4tR =18
Supply Chain Management {75t E1R

Transport Economics ZB&55s

Warehouse Management SEEIE

Elective (Core) pi%&i%(&
e Basic Chinese / Chinese /| &I /XX

Elective (Open) (Select Any One) AFR%(E  ({Bs%—Fl)
General English @BZ5E

Business Mathematics m@ll#=

Consumer Behaviour jB&&174

Cross Cultural Management $5s2 (¢ & 18
Grammar ESL ESLiEx

Human Resource Management A 7&RETE
International Finance Efr&at

International Marketing ElfrE
International Relations EfFx&
Organisational Behaviour 84179
Personal Finance 1~ Al45%

Sales Management f4&&18

Industrial Training TI3E3)

MPU Courses iEiR#E
Entry Requirements A\

e SPM SRAIHENE: With a minimum of any 3
credits E/D>=RICELLE

e UEC B@EIHENE: With a minimum of any 3
credits Z/>=/BEoLA

e  Certificate iE$: A certificate or its equivalent in a
related field with at least a CGPA of 2.0 {8x41igHIES
HEEFH, EPRISCGPA20

e Others Eftli: Other equivalent qualifications recognised
by the Malaysian Government Bt DskFaIBAFFIA
HNEIEZH

e English Competency requirement for International
Student EFFEEEFEHEXK: IELTS 5.0 or MUET Band
3.5 or its equivalent #EREIH{S555.05LA L, BRA
Wy —saEMhial (MUET) 3.54kaA B, skEMRERD



Diploma in Financial Analysis

ERSHTASE

R3/0412/4/0015(A9222)12/28
Programme Duration: 2 Years 3 Months

Programme Introduction iff2/ 48

The Diploma in Financial Analysis equips students with
professionally benchmarked finance and investment
knowledge. By strengthening the core foundation in
finance and investment, it is hoped that students are well-
prepared for future professional qualifications. The Diploma
in Financial Analysis is regarded as one of the pioneer
finance programme in the Southern Region of Malaysia.
With years of historical track record and experience, the
programme has grown from strength to strength, boasting
a pool of dedicated lecturers from specialised disciplines
and industrial backgrounds. Finance is a modern and
fascinating discipline dealing with money, markets,
valuation, and investment. Financial management is highly
important and relevant to all aspects of business, personal,
and professional planning.

DT EWN TR N FERUEWITREN S RIAIR AR,

BRSSO OER, BRFERENARKNET R
BTz S, ST SIERMASRATEHIEXE
RIOUSIFEIEREZ — BESENER, 2R ERETR
HER, WE—HkET IR TIESNTAHIT., £2
—IIMRESIANMNER, WKEm. hin, HEDRR, ¥
FEENTREWL. PAFNEURYNS A EBIEFEEE,

Courses 8

Compulsory &

Business Communication &5i418
Business Finance mEl&at

Business Law &%i%

Computer Applications B8
Corporate Finance {\Igh&

Financial Accounting | 1<t |
Financial Accounting Il 41t I
Fundamentals of Management &12EHH,
Fundamentals of Marketing E5&At
Information Technology {EE5K
Macroeconomics ZRWMEEFE
Management and Cost Accounting B2 A=
Microeconomics 2555

Principles of Investment 2% &RET
Quantitative Methods TE£7i%
Statistics #it#UE

Communicative English 3zfrzaiE

Core &

e Business Ethics for Investment Profession &%\
EpENIGEL

Derivatives fiTE SR

Equity Investment Analysis BRSO HT

Financial Statement Analysis | IS5 iRZEDHT |
Financial Statement Analysis Il W53 #RZE2H Il

Fixed Income Investment Analysis BIEZEIRE DT
International Finance Efr&at

Personal Finance ™A%

Elective (Core) ikiski&
e Basic Chinese / Chinese /| &t /X

Elective (Open) (Select Any One) AFREE (1B%—FL)
Business Mathematics @5\l %15

Business Research Methods @&\ 5%
Consumer Behaviour jEZ&1T59

Cross Cultural Management J53744 &TE

Human Resource Management A &RIREE
International Business EfFE5%

International Relations EfrxEH

Introduction to Logistics Operations ¥iiizE &
International Marketing EfRE

Sales Management gy&E&1E

General English BHZE

MPU Courses iBIR#E
Entry Requirements NZ2i&EHg

*  SPM/O-Level SRFIFHEE/PFEBEKFEER: With
a minimum of 3 credits including Mathematics and a
pass in English Z/V>=RCEsyA £, SiEER, HE
TEZERIEVS KA

e UEC 3k@mIE#EE: With a minimum of 3 credits
including Mathematics and a pass in English /b=
BB &l £, SiEHER, HETRERLE

e Certificate iEH: Certificate in Finance, Banking,
Insurance or related field with at least a CGPA of 2.0
ERL. BT, REETEXIGAEREEEZH, EDRE
CGPA 20

e Others Hifth: Other equivalent qualifications recognised
by the Malaysian Government Bt DskFEIEATFIA
N|EE==a5

e English Competency requirement for International
Student EfF&EHEEREHER: IELTS 5.0 or MUET Band
3.5 or its equivalent #BEXEH5.0ek £, ERA
Wz —saBENit (MUET) 3.5%%eklA £, siEMEERD



Diploma in International Business

= "'&qg x
R2/340/4/0498(A5806)06/25
Programme Duration: 2 Years 3 Months

Programme Introduction iff2/ 48

This programme is specifically designed in response to
the ever-evolving globalisation process and the dynamism
of business in an international context. The programme
emphasises both theoretical and practical aspects of global
and cross-cultural business activities. Upon successful
completion of the programme, students would have
acquired sufficient knowledge, sensitivity, and competency
towards international business opportunities.
RRRMEE W REREI S SMR. ZRISREEEMCANE
AR ERNRIRIC NS D R HE. TR, FEBIR
BREBAFMR, tAiee, LIRS ERRE LA,

Courses g

Compulsory #&

Business Communication &5%418
Business Law &%ix

Computer Applications B/ /8
Entrepreneurship gz

E-Commerce BFE%

Financial Accounting | 451t |
Fundamentals of Management &12EHH,
Fundamentals of Marketing E$5&At
Human Resource Management A &RREE
Information Technology S8R
Microeconomics #&EF5
Macroeconomics =M F
Organisational Behaviour £B£1{T 9%
Statistics #it#E

Communicative English 32froeiE

Core &

e  Cross Cultural Management IEX0{r&I12

e  Export Management for Small Business /N1l
OEE

International Business ER&5%

International Economics EfFZ5%5

International Finance Efx&RE

Introduction to Logistics Operations ¥ifizE &
International Marketing EfrE5H

International Relations EfrxZE

International Trade & Policy EfRRZ 5B

Elective (Core) ifkiski&
e Basic Chinese / Chinese /| £t /X

Elective (Open) (Select Any Two) AFREE  ({(B%HRH)
Business Mathematics &5\l %5

Consumer Behaviour jB&&174

Industrial Training T3>

Personal Finance ™ AN15%

Sales Management §&&18

General English @EZE

MPU Courses iEiR#E
Entry Requirements \2i&Hg

e SPM/O-Level SREIEHENE/PFEEKFER: With
a minimum of any 3 credits &/0=FC&aiLA -

e UEC SRETEHENE: With a minimum of any 3
credits Z>=RIBEa AL

e  Certificate iF$5: A certificate or its equivalent in a
related field with at least a CGPA of 2.0 {84giASED
WEEFH, EPCGPA20

e Others Hiftlh: Other equivalent qualifications recognised
by the Malaysian Government Efths DskFEIEAFFAIA
HNEISEZH

¢ English Competency requirement for International
Student ElfF4ERiIEGEHER: IELTS 5.0 or MUET Band
3.5 or its equivalent #EBE 55505 £, SEkFA
W& —oaENidt (MUET) 3.58kekbA b, skEMEERHA



Diploma in Tourism Management

ot fai = *

s L E=NTAvEES
i EET W E
R/812/4/0149(MQA/FA8000)09/26
Programme Duration: 2 Years 4 Months

Programme Introduction iff2/ 48

The Diploma in Tourism Management is distinctively
designed to meet the exponentially rising needs of
tourism and related industries, such as travel companies,
tour operators, airlines, event management companies,
recreation companies, and cruise ships.

The aim of this programme is to provide students with
the necessary theoretical and practical knowledge in the
field of tourism and hospitality management. This would
allow students to either gain employment at a supervisory
or junior management level in the tourism industry or to
continue their studies at Bachelor’s degree level in tourism
or related fields.

IRFERE W ERESEH ERFREBXTL (RTA
g, IKFEER. MERE. EEEREAE. BRERASMFEA
7)) IBHRIGIK R RMmIR,

ZiREE Bine A F E RIS SIS TR IR IO 1L
R, DMEFEERFATISREESE M=, skt
IRFFEARR I BOEF T 2R,

Courses i§ig

Compulsory #4{&

Computer Applications E x5 B
Consumer Behaviour JE#&E1TH
Financial Accounting | 4551t |
Fundamentals of Management &1EEAH,
Fundamentals of Marketing Z5&L4t,
Microeconomics £
Communicative English 3zfrsaE

Core *1&

Computer Reservation Systems jfifFFiT &%

Concept of Ecotourism 7RIS

Entrepreneurship for Tourism jifzelll

Food and Culture in Tourism and Hospitality

Industry FRFFIBEEWAIRRE

Geography for Tourism and Travel i Sithe

e Introduction to Leisure and Recreation
KRSREEN

e International Tourism Business ERiciL S

e International Tour Planning Operations ERARiiz
il

e Introduction to Tourism and Travel Industry iz SHx

FliEN

e Local Tour Planning and Operations ERREMLIS
1R

e Managing Guest Experience EZ{RIGETE

e MICE &&=

Tourism Destination Planning and Development jfif

B S &R

Tourism Promotion and Marketing it 5=

Transportation for Tourists EE= B SiEH

Travel Agency Operations ffTitiEE

Travel Ticketing IxifFZ=sS

Elective (Core) pi%&i%(&
e Basic Chinese / Chinese /| &3 /XX

Elective (Open) AFH&(E
e Business Communication &53i4i8
e General English jBF&5E

Industrial Placement Tst3]

MPU Courses &R E
Entry Requirements \2i&Hg

e SPM/O-Level S3misiE i/ hsimkTEEif: With
a minimum of any 3 credits &/0=FC&aiLA -

e UEC SRETEHENE: With a minimum of any 3
credits E/V>=RIBESLA L

e Certificate iF$5: A certificate or its equivalent in a
related field with at least a CGPA of 2.0 t8x4RisiaES
wEEFD, E/PCGPA 20

e Others Hfth: Other equivalent qualifications recognised
by the Malaysian Government Efth5S5RFaIEATFIA
HREISEZH

¢ English Competency requirementfor International
Student EfFERIFREIER: [ELTS 4.0 or MUET Band
3 orits equivalent #EEEE54.05kLl L, ZDRAT
& —zmBE (MUET) 3RaEkll b, stEMES RN



Bachelor in Accounting (Honours)

it RE) FIF

R2/0411/6/0152(MQA/FA2781)04/30
Programme Duration: 4 Years

Programme Introduction iff2/8

The Bachelor in Accounting (Honours) is designed
as a well-rounded programme to produce accounting
professionals who possess the knowledge, skills and
attributes that are essential for building successful careers
in a dynamic and challenging business environment. The
curriculum provides students with a strong grounding
in accounting and core business subjects as well as
the opportunity to gain real world experiences through
industrial training and industry-based projects. In addition,
the programme integrates the development of professional
skills, values and ethics to enable graduates to function as
competent professionals throughout their careers.

=it RE) FEFUSHEFRESESIHIR,. KESHRIatE
WAL, LIES SaiAINEEAIAERAE, REEaEF
HESIT SRR BRRSCER, DB T3 BRSSEIRY
256, o, IIE)IREET4TEE. MENSBENINET,

R AEREE RN BRI AE R T RERRTE A AL,

Courses i$fg

Compulsory 4

e Business Communication #5548

e Business Ethics and Corporate Governance &g
BIAERE

Business Research Methods @53 /5:%
Business Statistics | it |

Business Statistics Il @&l 43t Il

Information Technology & Business Application 58
FARSER B

International Business Management Efrrs3 &1
Microeconomics Ml

Macroeconomics Z=WEEF

Organisational Behaviour 84317 5%

Principles of Management &TEEN|

Principles of Marketing iz &R

Strategic Management (RS ETE

Academic English Z2ARzE

Core F1{&

e Accounting Information Systems £iHEE X%

e Accounting Theory and Practice £1+18i8 550

e Advanced Accounting Information Systems &%
TEEESR

e Advanced Audit and Assurance S EITSSIE

e Advanced Management Accounting S SESIT

e Advanced Taxation SIS EE

e Audit and Assurance Eit5%iE

e Business Law &55i%

e Business Strategy and Integrated Case Study 55
EEEFIR A = AR

e Company Law A&li%

e Corporate Accounting & Reporting | {2V &iH 51 |

e Corporate Accounting & Reporting Il (/&SR I

e Corporate Accounting & Reporting Il {\l&it 51 1l

[ ]

Corporate Finance {/EtE

Cost & Management Accounting fiZAS&EEET
Financial Accounting £8t&it

Fundamental of Financial Management IJ$3&TEE R
Introduction to Financial Accounting & £1+516
Malaysian Taxation DskFaIIAiSS

Management Accounting &i8<it

Public Sector Accounting &R I&1t

Elective (Core) ifkiski&
e Basic Chinese / Chinese /| &t /X

Elective (Open) (Select Any Three) AFREE (1B%=FL)
English Proficiency fiiFRZsE

Consumer Behaviour jE#8&1T4

Entrepreneurship g5

Human Resource Management A I &RETE
Internal Audit pPyEBREEit

International Finance Efr£&t

Investment Analysis &% 5

Public Relations A%

Public Speaking AFF&E

Industrial Training T3>

MPU Courses iBIREE

Entry Requirements NZ2i&Hg

e STPM SFEEISSEHSE: With a minimum of
CGPA 2.0 and a minimum of Grade C+ in any two
subjects AND credit in Mathematics and pass in
English at SPM level Z/3R1SCGPA 2.0, FHAERESAI)
BIERREC+ERLL L, LUIRESPMEERPESCEDLLL
RIS RIBS R A&

e A-Level FEFHKFEER: With a minimum of CGPA
2.0 with at least a full pass in any two subjects and
credit in Mathematics AND pass in English at SPM
level Z=MEEERIIRIBFRISOESLLE, FFEESPME]
SRIEYSCEDL ERNTRIEE R

e UEC SskfmIF#AEE: With a minimum of 5 credits
AND credit in Mathematics AND pass in English at UEC
level Z/DSRIBEILE, SFEHFR, HERGRRIRIE

e Foundation/Matriculation XZFFME/ERELE: With a
minimum of CGPA 2.5 AND credit in Mathematics
and pass in English at SPM level Z=/D5k5CGPA 2.5,
PAIRAESPMEIFRIFESCE oL EFIZE RIS KA

e Diploma/Advanced Diploma EWXE/SEXE: With
a minimum of CGPA2.5 AND credit in Mathematics
and a pass in English at SPM level Z/D3k18CGPA 2.5
. LARTESPMEERIRES CE Rl NS RIBVE RIS

e  Others Hiftti: Other equivalent qualifications recognised
by the Malaysian Government Efths S3FTEHFFFIARY
HEESFH

e English Competency Requirement for International
Student EfFEZEEFEHER: IELTS 5.0 or TOEFL 550
or its equivalent #ERE 1555050 £, FtEE XSS
5508kLA L, sEMBEERRD



Bachelor of

Business Administration (Honours)
ITHER (RE) 1%\

R2/0419/6/0002(MQA/FA4715)09/29
Programme Duration: 3 Years

Programme Introduction iff2/8

The Bachelor of Business Administration (Honours)
programme is designed as a well-rounded programme
to equip students with a broad understanding on key
business administration concepts, while at the same time
assist students to develop their intellectual skills needed
to cope with today’s complex and dynamic business
environment. An optimum blend of theory and practice
is offered, with a combination of subjects equipping
students with soft skills for working with people and
the hard skills directed at areas such as management,
marketing, accounting and finance. In addition, the
programme integrates the development of professional
skills, values and ethics to enable graduates to function
as competent professionals with integrity throughout their
careers.

TIHEE RE) FIENEMIFENXENTIHEERSE
2T, BREBMFERRERNESERIZ TR
B, WFRESIRC5TE, BEST IR, NENMBEN
RORESR, (SRRl AERRBIEARSRAVER VA ER RIS,

Courses g2

Compulsory W&

Business Communication &55745&

Business Law &$i%

Business Research Methods @\ 5 5%

Business Statistics | @it |

Business Statistics Il @l Il

Company Law AFE

Cost & Management Accounting piARSEEST
Fundamental of Financial Management 153 & 182 EA
Information Technology & Business Application 58
ARSE R

Introduction to Financial Accounting MS&1t816
Introduction to Psychology (ME%Si¢
Microeconomics #IE&EF5

Macroeconomics ZEEKE

Organisational Behaviour £B4377 /9%

Principles of Management Z12ERN

Principles of Marketing miipEsEE

Strategic Management s;I&ETE

Academic English ZARZaE

Core *1&

e Business Ethics and Corporate Governance @&lig
mIINENRE

Corporate Finance 1\/gE&

Current Affairs, News & Organisations AJZ5. #hiEf1¢B45
E-Commerce EBEF&E5%

Economics for Business Decision Bl R
Entrepreneurship glls

Financial Accounting £gt<it

Human Resources Management A 1R RETE
Managing Organisational Change &124H4I3%
Production and Operations Management £7r=#0iz
EEE

e  Public Speaking AFFEi#H

Elective (Core) wi%i%(E
e Basic Chinese / Chinese /| E#EHIZ /X

Elective(Open) (Select Any Four) AFREE (1H%EITR})
English Proficiency {iEREE

Consumer Behaviour jEZ#&175

International Business Management Epfrs5E12
Introduction to Banking 17L&/

Investment Analysis 2345547

Malaysian Taxation DRFAIHISS

Personal Finance ™ AI1%%

Performance Management&isi 12

Public Relations A$x%

Human Resource Planning AJ3&EL!

Industrial Training TAsC>)

MPU Courses iBIREE

Entry Requirements \2i&Hg

e  STPM BREAETSEHEIE: With a minimum of CGPA
2.0 and a minimum of Grade C (SGP 2.0) in any two
subjects AND a pass in Mathematics and English at
SPM level Z/D$K8CGPA 20, FEEEMI RIBERECE
oA E, DARTESPMECFRIFIZOER A&

e A-Level REEHKEER: With a minimum of CGPA
2.0 with at least a full pass in any two subjects AND
a pass in Mathematics and English at SPM level =/
RISCGPA 2.0, HAEAEEMIIRIEHHRISDEFSHIAL, UK
FESPMEIFRIFNZOER A

e UEC SE@mIEHEXE: With a minimum of 5 credits
AND a pass in Mathematics and English at UEC level
Z/OORIBEFLLE, FHEHMFRIFIZER A

e Foundation/Matriculation FZFRRHE/EiEHE: With a
minimum of CGPA 2.0 Z/b3%18CGPA 2.0

e Diploma/Advanced Diploma 4 E/SENE:
With a minimum of CGPA 2.0 Z/b5%18CGPA 2.0

e Others Hitli: Other equivalent qualifications recognised
by the Malaysian Government Bt DskFEIEAFFIA
HNEIEZEH

e English Competency Requirement for International
Student EFFAESEREHER: IELTS 5.5 or MUET Band
4 or its equivalent FEBEIXSS5 .58, 5 kFEIT
gy —smElhid (MUET) 44kl £, skEBESERRD



Bachelor of Business Administration
(Honours) in Marketing

THEEGIAER RE) F1XFM

R2/0415/6/0060(MQA/FA2807)05/28
Programme Duration: 3 Years

Programme Introduction iff2/8

A Bachelor of Business Administration (Honours) in Marketing
provides students with a comprehensive understanding of the
dynamic field of marketing. This programme encompasses a
wide range of courses, including advertising & promotions,
e-marketing, green marketing, international marketing,
marketing research and others. Students acquire both
theoretical knowledge and practical skills to effectively analyze
markettrends, develop targeted marketing activities, and make
informed decisions to drive business growth. Additionally, this
degree serves as a strong foundation for further academic
pursuits or advanced studies in business-related disciplines.
Upon completion of the programme, graduates will be well-
prepared to pursue diverse career opportunities in marketing,
advertising, sales, and related industries, or to continue their
education at an advanced level.

ITHEEMmTEE RE) FRENFHREMNFTEHEIMm
EESN SRR, IWRERES S581E. BFEH. &
BEH. BirmnEE. mHfRE. FEEREIESHIRFIET
friege, LABMOTmzias, SIEBsENEHE, FHy
HBAESRYARZE, ERDIVSSIBR, 1o, IOREAH—SHFARR
IEESEUARXFR EFTFIRSCEA, TliRER, eld
AEMHERE. 5. SEEXITWERSHEMRUNE, 3%
NREMIF 7T .

Courses g

Compulsory wM&

Business Communication &554i@

Business Ethics Ell{eTE

Business Law @&55i%

Business Statistics | &t |

Business Statistics Il @Jl4rit Il

Cost & Management Accounting fiAASEEST
Fundamental of Financial Management 155 &TEER
International Business Management Efrrs3 &1
Introduction to Financial Accounting W3 £1+51¢
Management Information System &IBZE&%
Microeconomics HIEF5

Macroeconomics Z=MEF5

Organisational Behaviour 243175

Principles of Management &12[EN|

Principles of Marketing fiiz= /IR

Strategic Management SRS ETE

Academic English AR5

Core &

e Advertising & Promotions & 51254
e Consumer Behaviour jE##&175

e E-Marketing BBFE%

e Entrepreneurship gl

Green Marketing Z&=E45
International Marketing EfFE
Marketing Research miziEHT
Marketing Strategy mimsahg
Media Planning &g
Professional Selling EAl/44E
Public Relations A%

Retail Marketing ZEEH
Services Marketing RS =4

Elective (Core) pi%&i%E
e Basic Chinese / Chinese /| &t /XX

Elective(Open) (Select Any Three) AFREE ((BE=%L)
English Proficiency {5

Events Management jEshE1E

Financial Markets and Institution £ftr7FIHE
Human Resource Management A I & RETE
Introduction to Psychology (ME%&i¢

Malaysian Taxation D3kFEIIF55

Performance Management 53 &1E

Public Speaking AFRE

Industrial Training TsE3

MPU Courses iBIREE

Entry Requirements \2i&Hg

e  STPM BRAETSEFHEIE: With a minimum of CGPA
2.0 and a minimum of Grade C (SGP 2.0) in any two
subjects AND a pass in Mathematics and English at
SPM level Z=/D3R1ECGPA 2.0, FEEEMIIRIBEH3%EC
FaplA b, LURFESPMEIFRIFNTOER RS RIS

e A-Level REFHKFEEK: With a minimum of CGPA
2.0 with at least a full pass in any two subjects AND
a pass in Mathematics and English at SPM level />
RISCGPA 20, FHEESMIIRIEFREDEHLE, LIRE
SPMEIFRIFIZSER R EUS A&

* UEC Bk@mIEHEXE: With a minimum of 5 credits
AND a pass in Mathematics and English at UEC level
Z/OSRIBEFLLE, HEHMFRIFIZIERHEUS A&

e Foundation/Matriculation FZFaRHE/EEEHE: With a
minimum of CGPA 2.0 Z/b35%18CGPA 2.0

e Diploma/Advanced Diploma 4 E/EENE:
With a minimum of CGPA 2.0 Z/b5%18CGPA 2.0

e Others Hiftli: Other equivalent qualifications recognised
by the Malaysian Government Bt DskFEIEAFFIA
HNEIEZEH

e English Competency Requirement for International
Student EFFAESEREHER: IELTS 5.5 or MUET Band
4 or its equivalent FEEE{1555.58 L £, aiBRKFATS:
—ZGEMAK (MUET) 4Z%ekll b, sEhEER



Bachelor of Business Administration
(Honours) in Finance & Investment

ITRHE
R2/0488/6/0246(MQA/FA2780)05/28
Programme Duration: 3 Years

IERISIRE (RE) FIFN

Programme Introduction iff2/8

The Bachelor of Business Administration (Honours) in
Finance & Investment is designed as a well-rounded
programme to produce finance and investment
professionals who possess the knowledge, skills and
attributes that are essential for building successful careers
in a dynamic and challenging business environment.The
curriculum provides students with a strong grounding
in finance, investment and core business subjects. In
addition, the programme integrates the development of
professional skills, values and ethics to enable graduates
to function as competent professionals throughout their
careers.

RE SHEBAFER AR EZEWA LT, EFRHEOFI
SERIE NG, BESMAISETHRIONIR, HREgFHFR,
IRERNBAZERESH. REMNZOB LR ERORIE
i, HAEET TR, MEWNBERNEARE, FEAseEE
ARV AEEPRLITRERAE WA T,

Courses iffg

Compulsory wM&

Business Communication &55748

Business Law &§%5i%

Business Research Methods &5 757%

Business Statistics | g4t |

Business Statistics Il @\l 4it Il

Cost & Management Accounting FiAS&EEET
Entrepreneurship gl

Financial Accounting &gt&it

Fundamental of Financial Management IJ$S&TEERM
Information Technology & Business Application {£&
ARSEL R

Introduction to Financial Accounting &£t 5i¢
Microeconomics HIEEF5

Macroeconomics Z=MEFE

Organisational Behaviour 84179

Principles of Management Z12/RN

Principles of Marketing mizEHERIE

Academic English AR5

Core (&

Corporate Finance /g%

Derivatives fiT44E/F &

Equity Securities BRANIESS

Ethics in Finance &ah&E

Financial Econometrics £it84&5%%
Financial Markets and Institution gtz FIH4
Financial Modelling T4553&ts

Financial Statement Analysis T4533RZ& 517
Fixed Income Securities B asiEsE
International Finance EfrEa

Investment Analysis 8&517

Personal Finance A5

Elective (Core) pi%&i%(E
e Basic Chinese / Chinese /| it /X

Elective (Open) (Select Any Four) AFR&(E  ({B5EPURL)
English Proficiency fitRzE

Company Law A&

Consumer Behaviour jE#&174

E-Commerce BFE%

Human Resource Management A I & RETE
Introduction to Banking 247 &1

Introduction to Psychology (HMEZEi6

International Business Management BRI &2
International Marketing EFrE

Malaysian Taxation RIS

Management Accounting &84t

Performance Management 4530 &18

Production and Operation Management 47/=&=E12
Public Relations A%z

Public Speaking AFF&E#

Current Affairs, News & Organisations BJS5. #hEf1¢843
Strategic Management YRS ETE

Industrial Training TJAl3C>)

MPU Courses iBIREE

Entry Requirements N2i&EHg

e STPM BRBETFSSHHENE: With a minimum of CGPA
2.0 and a minimum of Grade C+ in any two subjects AND
credit in Mathematics at SPM level and a pass in English at
SPM level Z/DSKECGPA 20, FHTEAI TRIEFIKEC+E
SAE, DURFAESPMEISFRIFEYSCESIA £, SOERINAE

e A-Level HESFHKEER: With a minimum of CGPA
2.0 with at least a full pass in any two subjects and
credit in Mathematics AND a pass in English at SPM
level Z/DEEERIIRIEFIXEDEFSNLA L, FEAE
SPMEF RIS CEak LA EFNZSCRIENS R A%

o UEC SsEFmIEFHEIEE: With a minimum of 5 credits AND
creditin Mathematics and a pass in English at UEC level
ZE/OORIBE LA, SEHER, RBERIRIE

*  Foundation/Matriculation XZFfl/ERiEE: With a
minimum of CGPA 2.5 AND credit in Mathematics and
a pass in English at SPM level Z/05%/8CGPA 2.5, 318
TESPMEIFRIPESCELIA L. TaERIRIE

e Diploma/Advanced Diploma EV3E/EEE:
Finance, Banking, Insurance or related field with a
CGPA 2.5 &Rl #Bf7. RINZAERME, Z=/DIRISCGPA 25

e Others Hfth: Other equivalent qualifications recognised
by the Malaysian Government Efths DFaIEATFIAR
EiE=2=2l73]

e English Competency Requirement for International
Student EfFEZEERENER: IELTS 6.0 or its equivalent
HERERSH0.05 AL, SEMEESR



Bachelor of Business Administration
(Honours) in Tourism Management

ITHEEREEERE RE) F1XFu

R/340/6/0585(MQA/FA5696)07/25
Programme Duration: 3 Years

Programme Introduction iff2/8

The Bachelor of Business Administration (Honours)
in Tourism Management programme is designed to
equip students with necessary theoretical and practical
knowledge in the field of Business Administration
specialising in Tourism Management. Graduates can gain
meaningful employment at a supervisory or management
level in the industry or continue their studies at a post-
graduate level in a related field.

IHEERFEE (8 FTEUESTENFERHIIRFSES
WM ZIBICFNISERANR, eI BSS L 3R15E
BN ERRRANTIE, SEERTESIERARE

Courses ifig

Compulsory W&

Business Communication &554i&

Business Law &§%5i%

Business Research Methods &5 5%
Business Statistics | @l4git |

Business Statistics Il @Jl4tit Il

Cost & Management Accounting A 5EEST
Information Technology & Business Application
EERARSEI A

International Business Management EfrES &2
Introduction to Financial Accounting &£t 5i¢
Introduction to Psychology (ME%Si¢
Microeconomics #HNI£Z%5:

Macroeconomics Z=MEiFE

Organisational Behaviour £B4R77 9%

Principles of Management 12 RN

Principles of Marketing miz=EERIE

Strategic Management YRS ETE

Academic English ZARZaE

Core *1&

e Domestic & International Tour Planning and
Operations ElWFIERRFLIFIEIE
Eco-Tourism 4755

Events Management jEzhETE

E-Tourism Services BB FIRiERS

Food Tourism & @iy

Introduction to Tourism and Hospitality Industry
PRiFRDEE L &1

Rural, Culture and Agro Tourism %A, SZALFIRI BRI
Tourism Destination Management jiifz B A9 E TR
Tourism Entrepreneurship Azl #51

Tourism Policy Studies MEFBEAZ

e Transportation and Geography in Tourism Industry
IR IR EBANIE
e Travel Industry Operations ixnliz=E

Elective (Core) pi%&i%lE
e Basic Chinese / Chinese /| &t /XX

Elective (Open) (Select Any Three) AFREE (1B%=FL)
e English Proficiency ftRz=iE

e Fundamentals of Financial Management T1$3&18E
BHFNR

Human Resource Management A& RETE
International Marketing ERE$H

Performance Management 3118

Productions and Operations Management 4£7/=#0ia
EEE

Public Relations AHxZ&

e Public Speaking AFF&E#

e Current Affairs, News & Organisations fiZ5. $HEF14ALR

Industrial Training T M52

MPU Courses iBIREE

Entry Requirements \Z&EH&

e STPM ZRATSEHEIE: With a minimum of
CGPA 2.0 and a minimum of Grade C (SGP 2.0) in
any two subjects Z/P3RECGPA 2.0, FEEERIIRE
k1S CEDLIAE

e A-Level hEEHAKEER: With a minimum of CGPA
2.0 with at least a full pass in any two subjects ZE/D5k
BCGPA 2.0, HEEEMIIRIBHREDEHL L

e UEC SREIFHAECE: With a minimum of 5 credits &
/DSRIBE TR E

¢ Foundation/Matriculation XZ¥RfIE/EAHE: With a
minimum of CGPA 2.0 Z/b588CGPA 2.0

e Diploma/Advanced Diploma &W3&E/S%30E:
With a minimum of CGPA 2.0 Z/b35%18CGPA 2.0

e Others Hiftli: Other equivalent qualifications recognised
by the Malaysian Government Bt kPRI EATFIA

e English Competency Requirement for International
Student EfF&ERIFEEHEXK: IELTS 5.0 or MUET Band
3.5 or its equivalent #EREHS55.05k A L, FHERFATE
gt —mmEhal (MUET) 3.5%%akll b, siEMEERR



Bachelor of Business Administration
(Honours) in Human Resource Management

ITHEBANZFREER RE) FITFU

R/345/6/0851(MQA/FA7111)09/25
Programme Duration: 3 Years

Programme Introduction iff2748

The Bachelor of Business Administration (Honours) in
Human Resource Management programme is designed to
equip students with up-to-date knowledge and practices
in human resource management which are practised by
international organisations but rather new among Malaysian
companies.

IHEBADRREE (RE) FTFUBSEAFERUSEHIN
ANERERANRFNL R,

Courses i$fE

Compulsory W&

Business Communication &555745@

Business Ethics @l {ciE

Business Law @55

Business Research Methods @5 75%
Business Statistics | @l4tit |

Business Statistics Il @&l I

Fundamental of Financial Management IJ$3&TEE R
Human Resources Management A J&EEIE
Introduction to Financial Accounting &£t 5i¢
Managerial Accounting SIE£3t

Management Information System &I1RZE &%
Microeconomics #HNIEZF5:

Macroeconomics =M%

Organisational Behaviour £B£377 9%

Principles of Management &2 RN

Principles of Marketing mizEHERIE

Production and Operations Management &7=#liz
=28

Strategic Management s I&ETE

e Academic English ZARzE

Core F{&

Career Planning and Development BRAAIEIFIA E
Compensation Management FrEfETE

Employment Law %1%

Human Resource Planning AJ3:&ERL!

Industrial Counselling T&i8

Industrial Relations H&x %

Managing Organisational Change &1#4H4%r
Managing Training and Development &I185%)IIF04 =
Occupational Safety and Health B\l 2 ¢ 5@
Performance Management Z31&18

Elective (Core) ifkisk(&
e Basic Chinese / Chinese /| &#EHIZ /X

Elective (Open) (Select Any Four) ATREE ((BEITR)
English Proficiency {iERE5E

Company Law X&)%

Consumer Behaviour JE#&&E1TH

E-Commerce BBFE5%

Entrepreneurship gl

International Business Management Efrr5E &
Introduction to Banking 247 (&1

Introduction to Psychology /(85816

Public Relations AH*xZHR

Public Speaking AFF&Ei

Current Affairs, News & Organisations A5, #rialfia4]

Industrial Training TAVSLS]

MPU Courses iBIREE

Entry Requirements N2i&EHg

e  STPM BEAETSEFHEIE: With a minimum of CGPA
2.0 and a minimum of Grade C (SGP 2.0) in any two
subjects AND a pass in Mathematics and English at
SPM level Z=/D5R1BCGPA 2.0, FHIEEERMIIRIBH3xEC
Fagbl b, DURTESPMEIEFRIFITOER RAE

e A-Level REEHKEEIR: With a minimum of CGPA
2.0 with at least a full pass in any two subjects AND a
pass in Mathematics and English at SPM level Z=/05k15
CGPA 2.0, FEEEMIIRIEH3REDENHLL L, LARFESPM
HEFRIAIZERIRE

e UEC Bsk@IFH#EE: With a minimum of 5 credits
AND a pass in Mathematics and English at UEC level
FEOSRBEGL L, DIREHMFRTIZNER RIS

*  Foundation/Matriculation XZ¥RfIEE/EAHHE: With a
minimum of CGPA 2.0 Z/b5%18CGPA 2.0

¢ Diploma/Advanced Diploma WX &/SE5]E:
With a minimum of CGPA 2.0 Z/b3%18CGPA 2.0

e Others Hitli: Other equivalent qualifications recognised
by the Malaysian Government Efths DskFEIEATFIA
NEISZH

e  English Competency Requirement for International
Student EfF4ESEIEFEHER: I[ELTS 5.5 or MUET Band
4 or its equivalent JEEE{1555.58 L £, siBRFATS:
—ZEEMIE (MUET) 44kl £, siEMBRIERD



Bachelor of

Property Management (Honours)

YL E
R/0734/6/0001(MQA/FA10491)02/29
Programme Duration: 3 Years

Ft (RE) Fu

Programme Introduction iff2/ 48

The Bachelor of Property Management (Honours)
programme is designed as a well-rounded programme
to equip students with comprehensive theoretical and
practical knowledge in the field of real estate management.
This will produce skilled and professional property
practitioners such as property manager, property valuer,
real estate agent and property consultant. Additionally, it
grooms the students with relevant, up-to-date, assessable
and significant job relevant qualities that can be applied
to their future employment. Furthermore, they are also
trained to obtain lifelong learning and problem solving
skills particularly in the real estate management area.
VERSZL (RE) 2TENEEAFEREEEIYLSIE
IBICHLEANR, LUSARRGME WM A R, ailE
B ENIm, Pl R RS, thah, HEelldEthe
S5&%£5), LSS EIBIUSAISTAIRE,

Courses iFfg

Compulsory #M&

Business Communication &34

Business Statistics | &l 4it |

Business Statistics Il @l4tit |

Introduction to Financial Accounting W& &1t$16
Management Information System BIE{EE &%
Microeconomics &%=

Macroeconomics ZUE5

Academic English ZARZE

Core *1&

Applied Valuation RZfEiF(E

Building Services and Maintenance 4RSS 4R
Building Technology #&#iHA

Contract, Agency and Tort Law &[E. RIEFERGE
Facilities Management i & &1

Introduction to Real Estate Profession Eir={7{gi
Land Resource Economics titi&iEezsss
Malaysian Legal System Sy3&FailikEHE
Principles and Methodology of Real Estate
Valuation BiF=1FERIENFIG A

Property Development Eihr=FF%&

Property Law #pl5%

Property Management 4.l &18

Professional Practice E\l/sL#

Statutory Valuation jEE{&M

Real Estate Finance & Investment Bt miiE 5154
Real Estate Investment Valuation BEitr=1%&1F(H
Real Estate Market Analysis =175

e  Real Estate Marketing and Agency EitF== e
e Urban Planning and Practices il 550k

e Undergraduate Project 1 ZARIRE 1

e Undergraduate Project 2 2&HRH 2

Elective (Core) wi%&i%(E
e Basic Chinese / Chinese /| Eit#x /3

Elective (Open) (Select Any Four) AFR&(E ({B5%PTRL
English Proficiency ftRziE

Business Valuation JI53iF(H

Consumer Behaviour jE#&17H

Land Acquisition Practices t-itbfFFEsCRE

Project Management TRE&12

Public Speaking AFF&E

Risk Management in Real Estate BitiF= X GETE
Valuation of Specialised Properties, Plant &
Machinery) k. |~ BERIMRAMSE

Industrial Training TAsE3

MPU Courses {BIREE

Entry Requirements N5

e STPM SZEHEITSSEHENE: Pass and equivalent
with minimum Grade C (CGPA 2.0) in three subjects
ZE/DIRECCPA2.0, HEER=IIRIBHESCEDLLE

e A-Level RESFKFEEK: With minimum Grade D in
three subjects Z/>=JRBEUYSDE LI £

e UEC ZsmIrgEsE: With Grade B in five subjects
ZE/D5RIBERLAE

¢ Foundation/Matriculation XZ¥RfEE/EAEHE: With
minimum CGPA of 2.0 Z/D5%8CGPA 2.0

e Diploma/Advanced Diploma &\3E/S%30E:
With a minimum of CGPA 2.0 Z/b3£18CGPA 2.0

e  Others Eftli: Other equivalent qualifications recognised
by the Malaysian Government Bt DskFRIBIATFIA
NEEFH

¢  English Competency Requirement for International
Student EfR&SEEEEHER: IELTS 5.5 or MUET Band
4 or its equivalent #EZIRED5.550A L, SR
gy —mElhid (MUET) 49kskll £, siEMREEER
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Contact info
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